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BACKGROUND

LVMH

Moet Hennessy and Louis Vuitton merged m

1987 to become the world leader in luxury goods.

e Creative & innovative
¢ Deliver excellence
e Cultivate an entrepreneurial spirit

¢ Be committed to a positive impact
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Total revenue of the LVMH Group worldwide from 2008 to 2020 (in million euros)
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€44.,7 billion in 2020
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Source Additional Information:
LYMH Worldwide: LVYMH: 2008 to 2020
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STATS

AD SPEND

€4,9 billion in 2020
® 10% of total revenue

Ad spend in million euros
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Social Media Metrics LVMH

LVMH LOUIS VUITTON
e YouTube. 12.8K Subscribers e YouTube. 907K Subscribers
e Facebook: 306,480 Followers e Facebook: 24M Followers
o Twitter: 151.4K Followers o Twitter: 9M Followers
e Instagram: 832K Followers e Instagram: 46M Followers
o 31% Engagement Rate o .1% Engagement Rate
o +445 Followers/Day o +17K Followers/Day
e Pinterest: 7.7K Followers e Pinterest: 300K Followers
e TikTok: N/A e TikTok: 1.2M Followers

Overview of Louis Vuitton's performance.
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CELINE

A Closet Full Of Smart Garments Is The Future
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LVMH: A Timeline Behind the Building of the World's Most Valuable
Luxury Goods Conglomerate

B 1984, Bemnand Arnault learned that Chaastian
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A Climate Activist Walked in the
Louis Vuitton Fashion Show

It wasni't the first time a protester has appeared at Paris Fashion
Week, and the environmental organization Extinction Rebellion
says it won't be the last.
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By Léontine Gallols
Oct. 8, 2021

PARIS — A climate activist, bearing a white banner with the words
“Overconsumption = Extinction” in bold block lettering, joined the
maodels on the runway for the Louis Vuitton show at the Louvre
museum, the final event of Paris Fashion Week.

Nobed Prize


https://www.thefashionlaw.com/lvmh-a-timeline-behind-the-building-of-a-conglomerate/
https://www.nytimes.com/2021/10/06/fashion/louis-vuitton-protester-paris-fashion-week.html
https://www.youtube.com/watch?v=KsH_V0D4PyA
https://www.ablogtowatch.com/lvmh-finalizes-acquisition-of-tiffany-co-for-15-8-billion/
https://www.instagram.com/p/CT4-gNLDJQI/
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LVH

Committed to excollence and creativity, the #LYMH Group embodies a distinctive
“art de vivre™ thait blends heritage and innovation

www.lvmh.com
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STRENGTHS

Brand recognition
Valuable Products
Expensive

Tiffany & Co Acquisition

WEAKNESSES

e Fabric Sourcing

° One—way communication

OPPORTUNITIES
e TikTok

e Sustainable Products

e Further Acquisitions

THREATS

e Other fashion houses
(Gucci, Hermes,
Kering)

e Counterfeit products
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