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BACKGROUND
LVMH

Creative & innovative
Deliver excellence
Cultivate an entrepreneurial spirit
Be committed to a positive impact

Moet Hennessy and Louis Vuitton merged in
1987 to become the world leader in luxury goods.






STATS

REVENUE

€44,7 billion in 2020

STOCK

$145.37 per share (NYSE)



AD SPEND

10% of total revenue
€4,9 billion in 2020

STATS



LVMH

YouTube. 12.8K Subscribers
Facebook: 306,480 Followers
Twitter: 151.4K Followers
Instagram: 832K Followers

.31% Engagement Rate
+445 Followers/Day

Pinterest: 7.7K Followers
TikTok: N/A

Social Media Metrics
LOUIS VUITTON

YouTube. 907K Subscribers
Facebook: 24M Followers
Twitter: 9M Followers
Instagram: 46M Followers 

.1% Engagement Rate
+17K Followers/Day

Pinterest: 300K Followers
TikTok: 1.2M Followers



PESO Model
PAID

EARNED

https://www.thefashionlaw.com/lvmh-a-timeline-behind-the-building-of-a-conglomerate/
https://www.nytimes.com/2021/10/06/fashion/louis-vuitton-protester-paris-fashion-week.html
https://www.youtube.com/watch?v=KsH_V0D4PyA
https://www.ablogtowatch.com/lvmh-finalizes-acquisition-of-tiffany-co-for-15-8-billion/
https://www.instagram.com/p/CT4-gNLDJQI/


SHARED

PESO Model OWNED



STRENGTHS

Brand recognition
Valuable Products
Expensive 
Tiffany & Co Acquisition

WEAKNESSES

Fabric Sourcing
One-way communication

OPPORTUNITIES

TikTok
Sustainable Products
Further Acquisitions

THREATS

Other fashion houses
(Gucci, Hermes,
Kering) 
Counterfeit products 
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